
Factors Affecting Business Success of Small and Medium Enterprises in Malaysia

ABSTRACT 

The aim of this study is to determine the factors affecting the business success of Small and Medium 
Enterprises (SMEs) in Malaysia and to identify which of these factors affects the business success of 
SME the most. A set of questionnaire has been distributed to SMEs located in Negeri Sembilan in 
which only 120 questionnaires were usable. Descriptive analysis was conducted to analyze the data 
specifically using Pearson correlation as well as Multiple Regression Analysis. The R square value for 
this study is 0.811 which is considered very high and means that the multicollinearity is a potential 
problem. Hence, Variance Inflation Factor (VIF) was conducted to detect the severity of multicollinear-
ity and it was found that multicollinearity is not serious. The multiple regression analysis results indi-
cate that all three variables appear to be significant and have influence toward the business success of 
SMEs in Malaysia This study provides a greater understanding of factors affecting the business success 
of SMEs. 
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